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a) main goal of paper
The main goal of this thesis is to evaluate marketing communication of
Jihlava ZOO and to reveal the communication channels with its visitors.
Subsequently, to suggest improvements of those channels to fulfill the
requirements of visitors.
b) content of paper
190 respondents - visitors were addressed by a questionnaire survey. Data
were evaluated and recorded in the charts. Based on the information they

were designed to determine solutions that would improve marketing
communications.

c) achieved results

The questionnaire survey was successfully analyzed. Resulting information
is how visitors perceive marketing communication of the zoo and if they
perceive advertising as sufficient. In addition Jihlava ZOO was compared



with other zoological gardens in the country. Further admission fees,
opening hours and parking facilities were put in contrast.
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